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The contribution that the research makes to the advancement of the discipline area

Essentially, this autoethnographic work has been a ten year case study on food
tourism development in Ireland, employing network development, advocating for
widespread product on the ground, pursuing integration with other tourism policy and
national policy, seeking a long term approach beyond electoral and economic cycles,
identifying the shifts that could challenge the economic mindset of the tourism paradigm,
and adopting a flexible approach to handle changes of people in key influential positions
(CEO’s, Ministers, Chairmen, etc). I have endeavoured to change the traditional
consideration of food or culinary tourism operations from the simplistic binary of the
relationship between meal producer/tourist consumer, to a more nuanced understanding
of the wider, and more complex, food/tourism, producer/consumer/destination systems
(Andersson et al., 2017; Everett, 2019). At face value, these are the core contributions
that the research in the publications has made to the discipline area, but which discipline?

In setting the publications in the context of the existing literature, it became
evident that a range of disciplines and fields contribute to any consideration of tourism,
and that each of them approaches tourism differently. Darbellay and Stock make it very
clear that tourism is a complex interdisciplinary research object, especially in terms of
academic disciplines:

The different disciplines do not construct tourism identically. For instance,
tourism is seen as a spatial problem[...]for geography, as a social
problem]...]for sociology, as a problem of governance, policies and politics for
political science, and for economics as pricing and allocation of financial
resources as well as monetary effects (2012, p. 451).

I would argue that this is compounded when food partners with tourism as this must

necessarily include cultural, environmental, and sustainability disciplines as well. [ would
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also argue that a theoretical contribution comes not only from the publications, but also
from the autoethnographic methodology I have employed. The methodology has
facilitated a much broader consideration of the research in the publications by adding
context, perspective, insight, and reflection, thus providing new meaning and
understanding of food tourism policy development and implementation from a public
administration perspective. I would contend that new knowledge has been created in two
ways as a result of my insight, derived from being an emic participant researcher.

First, as a coherent whole, the publications can now be considered afresh by a
reader in light of the participant researcher context provided above, so that the body of
work, that is, the practice and the publications, has “dismantled existing knowledge
frontiers and has fostered fundamental change in the way we think about, understand, and
practice tourism” (Chambers, 2018, p. 194). They have augmented the ontological
understanding of what food tourism might be, and what its effects could be across the
tourism and national landscape. From a holistic perspective, the theoretical contribution
highlights the benefits of an extradisciplinary approach, such that the various disciplines
are regarded as a cache of resources with which to address research problems, new tourist
activity typology, new subject areas in tourism, and practical issues in the various tourism
industries. On a practical level, the issue has always been to find ways that ensures both
food tourism and food in tourism are on the wider tourism agenda, and the research
provides ideas, conceptualisations and theoretical approaches to assist tourism policy
makers to achieve that aim, and to learn in the process. They make available a critical
analysis of the challenges to developing and implementing gastronomy tourism strategies
in a volatile economic and public service environment. The publications will encourage
dialogue and a focus across disparate disciplines and subject areas, as well as bringing a

new critical and theoretical application, particularly in an Irish context where the
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discourse is sparse, at best. Hopefully, this will challenge the orthodoxy and encourage
more critical enquiry both in the field of learning and among stakeholders in Irish tourism.
The published work has necessarily recognised the need for economic and financial
outputs, given my role in a State tourism agency, but from the first publication in 2014
and onwards, the publications frequently echoed Everett and Aitchison’s finding that
“food tourism has a role in securing the triple bottom line of economic, social and
environmental sustainability” (2008, p. 150). Interestingly, the originator of the triple
bottom line concept, John Elkington, has recently revisited the concept on its 25"
anniversary, worrying that the concept was not designed to be just an accounting tool.
Rather, “the original idea was wider still, encouraging businesses to track and manage
economic (not just financial), social, and environmental value added — or destroyed”
(2018). This echoes Dredge and Jamal’s call (2015, p. 295) to revalue tourism as a “means
of achieving a range of social, political, environmental objectives (and not simply as a
tool for economic development)” and has particular relevance for food tourism. This is
apposite in the context of climate change and how it will affect food and tourism. I believe
that the publications make a valuable theoretical contribution to the discourse around the
necessity of a paradigm change in tourism in order to ensure sustainability of tourism,
specifically in Ireland (Rinaldi, 2017; Dwyer, 2018), and especially given the new
theoretical perspectives on Everett’s ‘cultural turn’ (2008; 2012), Dredge and Jamal’s
‘relational turn’ (2015), and Chambers’ ‘mobilities turn’ (2018) that the publications
provide. However, it is clear there is a danger that if there continues to be no critical
discourse in food tourism, then its relevance and its potential “to enhance the social,
cultural, environmental, and economic dimensions of place risks becoming unmeaning,

and potentially over time, discounted” (de Jong et al., 2018, p. 145).
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Second, I have found that my research paradigm and autoethnographic
methodology demands a re-evaluation of the knowledge known by me (through practice,
experience, reading, networking, etc. over a long period of time), and my opinions,
formed by that experience (similar to Joppe, 2018, p. 203). That re-evaluation of my food
tourism philosophy occurred when it was contrasted with the knowledge created by others
and shared in the literature. This in turn led to the new knowledge created by this process,
expressed here as both a theoretical contribution and a contribution to the academy. Of
particular interest, I believe, is my reconceptualisation of my positionality, informed by
the research paradigm that I have used. My original conceptualisation, outlined earlier in
this work, was characterised by my liminal state and the sense of being ‘betwixt and
between’ as [ went about my work in Failte Ireland and beyond (in the section describing
my research methodology). Later on, in reading the literature and retrospectively
positioning my publications against what was appearing in the journals from 2009 on, I
began to realise that [ had to find where the nexus of food and tourism (and by implication,
my work), fitted. Clearly, the reality appears to be that the ‘fit’ is not only complex, given
the multidisciplinary characteristics of the nexus, but also untidy and messy as orthodox
meanings of ‘marginal’, ‘peripheral’ or ‘liminal’ appear less pertinent or precise in this
instance. This is possibly because sociologists are less concerned with physical-spatial
characteristics and have mostly directed their core focus to social differences. In their
perception of the world, “marginality” describes social groups on the fringes of a society
(Kiihn, 2015, p.371), peripheries are associated with poverty, and the terms centre and
periphery are defined only vaguely (Pelc, 2017). Clearly, the nexus of food and tourism
is neither at the margin or the centre in a sociocultural sense (Kiihn, 2015). Similarly,

from a political science perspective, processes of peripheralisation and marginalisation
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are to do with power in the decision-making process and control over agenda setting
(Kiihn, 2015).

Therefore, in terms of seeking a better expression of ‘fit’, it appears reasonable to
consider the more precise concepts discussed earlier, which include Turner’s “betwixt
and between” (Johnsen and Serensen, 2015, p. 215) and Ellingson’s “vast middle spaces”
of the continuum between art and science, (albeit this was in reference to
autoethnography) (Ellingson, 2011, p. 600). Similarly, the idea of “the space between”,
meaning that no one is fully inside or outside, is proposed by Dwyer and Buckle (2009,
p. 60) as cited by Suarez Delucchi (2018, p. 200), while others looked at how social media
allowed producers to “transcend the ‘inbetweenness’ of core and the peripheral”
(Duignan et al., 2018, p. 876). Indeed, closer to the home that is food tourism, Everett has
suggested that “food tourism research offers an illuminating conceptual vehicle” to
explore several ideas, including liminality and in-betweeness (2019, p. 3). But perhaps
the most precise conceptualisation, and also one of the most original, is the notion of
‘chora’, “Plato’s space between being and becoming or the ‘space in which place is made

% 9

possible’ ” (Wearing and Wearing, 1996, p. 233). These ideas arguably suggest that a
third space exists which accommodates not only the focus of this work (the nexus) and
its methodology, but also my practice and first-hand experience (Everett, 2019). As
Kneafsey and Cox describe it: “The idea of third space dislodges many kinds of binary
notion, such as migrant/settler, insider/outsider, home/away” (2002, p. 7), and, “rather
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than a linear journey from ‘outside’ to ‘inside’ ”, instead they are “spaces ‘between’
worlds” (2002, p.10). As would be expected, the boundaries are not necessarily well
defined and, instead, are resolved by processes of “fuzzy negotiation” (Ryan, 2004, p.

65), and new forms of work requiring “affiliation-disaffiliation skills” (Ryan, 2004, p.

63). Indeed, I would contend that I have occupied the same ‘chora’, as my experiences

152



demonstrate multiple positionalities (Rowe, 2014) and complex relationship dynamics,
while continuously changing in relation to where I was, and the people with whom I
interacted (Suarez Delucchi, 2018). More specifically, the ‘chora’ reflects my
positionalities in a modern national tourism development agency where the organisation
structure and culture constantly evolve in response to its national and international
operating environment; where interacting, networking, and lobbying with a wide range
of stakeholders such as other government agencies, government departments, all kinds of
corporations, representative bodies from all sectors of the tourism industries, community
representatives and organisations, local and national politicians was part and parcel of the
work to be done - this goes beyond the idea of temporary or permanent liminality as
described by Johnsen and Serensen (2015).

Thus, the nexus occupies a ‘chora’, a space between the worlds of food and
tourism, which quite aptly expresses how it, and I, ‘fit’ in Ireland’s development
strategies. This, I believe, is a key contribution to the advancement of food tourism, not
only for academics and researchers as a conceptualisation to assist further research, but
also as an aid to practitioners similar to myself who are working in the field. I should, of
course, point out that this assessment is just a snapshot, at a particular point in time, of
the nexus of food and tourism as it pertains to Ireland. The ‘chora’ or third space where I
have placed the nexus will inevitably respond to fluctuations in the multidisciplinary
variables which created it, similar to changes in the environment which influence the
economic development strategies of Ireland.

In conclusion, the theoretical contribution that [ have made to the study of tourism
in various disciplines through my publications is that it changes the way the subject areas
of food tourism, tourism policy development, tourist activity typologies, destination

management, tourism networks and relationships, gastronationalism, and classification of
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Appendix 1: Career history, advocacy activities, and publications listing 1977 to

2017

2003 — 2017 Failte Ireland, (National Tourism Development Authority),
88 — 95 Amiens St., Dublin 1, http://www.failteireland.ie/.

2012 — 2017, Head of Hospitality
(Food Tourism, Hospitality Education, and Tourist Accommodation Standards)
Principal tasks were:

Provide thought leadership for food tourism in Ireland, and, through a collaborative approach, advocate
for and promote food tourism in Ireland. I led the development and implementation of three Food
Tourism Plans:

o National Food Tourism Implementation Framework 2011-2013

o Food Tourism Activity Plan 2014-2016

o Food and Drink Development Strategy 2018-2023
Maintain existing relationships with ten Institutes of Technology to provide a suite of tourism skills
programmes to over 2,000 students funded by Failte Ireland (FI).
Develop deeper relationships between the Irish education system and the Irish tourism industry with
the objective of a focused, relevant, applied research agenda.
Ensure compliance with FI's statutory responsibility for tourism product standards, particularly the
registration, classification, and categorisation of accommodation.
Specific registrar role under the Tourism Traffic Acts, 1939 (as amended) utilising delegated powers
from the Authority (i.e. the board of directors). Direct reporting to the Authority through the
Registration Committee.

Achievements, in collaboration with a wide range of stakeholders and colleagues, were:

Review FI investment in Education

Led and developed a new culinary apprenticeship 2015 - 2017

Led and chaired a review of the National Tour Guide programmes under QQI 2015 - 2016

I developed, designed, and introduced new regulations and a new classification system for hotels under
the Tourism Traffic Acts, in consultation with industry representative bodies.

I changed focus in food tourism strategy through 1) a stakeholder working group, 2) using animation
to communicate food stories to visitors, 3) benchmarking with Canada, Norway, and Denmark.
Initiated and led the design of a new tourism accommodation standard (the FI Welcome Standard) for
atypical properties.

Maintained the national quality assurance framework in 18 tourism sectors (80,000 beds) by managing
two service providers. Subsequently initiated and guided a complex procurement process to introduce
a technology-based solution provided by one service provider, resulting in significant efficiencies.

I influenced and informed the development, launch and implementation of the new Irish Standard,
“Universal Design for Customer Engagement in Tourism services” as an invited member of the
NSAI/NDA development committee.

Secured Authority approval to review and future proof FI's statutory responsibility for tourism product
standards in order to address dated legislation and to introduce new technology in the field. This has
resulted in a tender for new service providers and a significant research project to identify solutions to
the legislative problem.

Identified four applied research projects at PhD level and gained funding approval over two years.

2009 —2012, Head, Visitor and Trade Engagement Division
Responsibilities encompassed two primary activities:
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Visitor Engagement entails the operation of 57 tourist information offices (TI1O).
Trade Engagement has two elements:
a. The organisation of over 1200 familiarisation trips to Ireland for journalists and tourism
operators from key overseas markets. The objective is to gain media coverage at a value that
is a multiple of what the equivalent coverage would cost to buy.

b. Organising promotional representation for Irish trade and consumers at over 50 events
annually.

Achievements, in collaboration with a wide range of stakeholders and colleagues, were:

Refocused Tourist Information Office (TTO) network on information provision and away from retail

sales through a change programme which introduced the following.

a) An event ticketing system for the TIO’s

b) A call management system for the TIO’s

c) The provision of information touch screens and the development of a new concept ‘totem’ tourist
information kiosk to capitalise on new technology.

d) A new suite of visitor centric maps (over 1.5 million copies p.a.)

e) A new suite of pocket guidebooks (over 400,000 copies p.a.)

All these initiatives were informed, and measured, by annual research on visitor feedback.

Contributed to the design and provision of the Dublin Castle press centre for 2 state visits (Queen

Elizabeth and President Obama) in 2011.

Created a three-year inter-agency agreement with Ordnance Survey Ireland to capitalise on their

cartography capacity and our tourist information.

Played a key role in the staffing element of the integration of Dublin Tourism into FI in January 2012.

2003 -2009, Head, Education and Skills Development Division
Key roles included:

The operation of a range of regional vocational training facilities in 70 locations designed to address
skill deficits In the Irish tourism industry. This entailed three elements: 1) programme design and
accreditation, 2) student recruitment, retention, and placement, 3) sourcing of suitable venues and
negotiation with owners.

Working with ten Institutes of Technology to provide a suite of tourism skills programmes at FETAC
level 5 and 6 to over 2,000 students recruited and funded by FI. Latterly, changes in government
resource levels in 2007 led to a change of policy, and the successful renegotiation of that relationship.

Achievements include:

Responsible for developing education policies resulting in programmes delivered through ten Institutes
of Technology (2,500 students p.a.), 4 FI Training Centres in Cork, Limerick, Waterford, and Dublin,
(1,200 students p.a.), and other temporary centres (2,000 students p.a.)

Creating and maintaining a highly flexible model of training delivery which brought training to the
trainee rather than the opposite. This resulted in greater uptake, improved retention rates, and increased
employment, especially for women returning to work.

Fostering a strong relationship with the third level education sector (includes Institutes, HETAC,
FETAC, HEA, FAS, 10TI, Dept of Education, CEDEFOP, Leonardo) to achieve policy objectives in
a challenging environment of reducing resources and increasing demand.

Making fundamental changes to the education budget and the funding distribution model.
Successfully developed strong, productive relationships with the French Culinary Institute in New
York, I’Ecole Grégoire Ferrandi in Paris, and the Banfi Foundation in Tuscany in order to provide
benchmarked lecturer and course development.

Negotiating a framework through which students could access FI programmes in the education system
directly (CAO/CAS), rather than through FI itself.

Chairman of the Human Resources Development Strategy review group in 2009. The objective was to
examine the type of HRD development model that might be more appropriate to an industry facing
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recession. This group was comprised of representatives from Failte Ireland, DAST, IHF, RAI, VFI,
SIPTU, and the education sector.

e Leading the hospitality procedures review and providing household staff training and development in
Aras an Uachtarain at the request of the OPW in 2007/2008.

e Business Continuity planning and implementation project team member 2006 to 2011.

e Played a key role in the integration of the staff of seven organisations (Bord Failte, CERT, and five
Regional Tourism Organisations) into one (FI) over 3 years.

e Responsible for the successful migration of all FI and CERT legacy awards to FETAC's Common
Awards system.

e [Initiated, developed, and published a series of 4 CD-ROMs, in 14 languages, to assist skills training of
staff in the Irish hospitality industry in 2005.

2000 —2003, Head, Industry Training and Development Division,

CERT (Council for Education and Recruitment in Tourism), Dublin.

Key roles included

e Improving standards in the Irish tourism industry through the provision of a regional and specialist
training and advisory service. This required a change management programme to redirect the focus of
the division towards commercialisation and revenue growth.

e Implementing Government policy with regard to commercialisation and the need to increase revenue
from services, which heretofore operated on a fully subsidised basis.

Achievements centre on managing and strengthening CERT's relationship with the tourism and hospitality

industry, primarily through industry stakeholders, the Department, and the International Fund for Ireland.

1996 —2000, Head of Academic Operations,
Shannon College of Hotel Management, Shannon Airport Shannon, Co Clare.
Member of senior management group. Primarily academic and operations management. In addition,

international placement of fifty students with hotel organisations in six countries. Also lecturing in food
and beverage cost control, in hotel administration, and vocational and craft training.

1989 —-1996, Head, Industry Training and Development Division,

CERT (Council for Education and Recruitment in Tourism), Dublin.

Oct. 1989 - Oct. 1996 Various positions (see below) CERT, Amiens St., Dublin 1.

Training Advisor (College Services Section).
Training Advisor (Temporary Hotel Schools).

Responsibilities

e The quality operation of three temporary (October to Easter each year), residential (five day) hotel
schools, in 3 different locations, in order to provide craft education and training at national certification
level. This includes the assessment of tenders and potential sites, the recruitment of thirty lecturers and
twelve support personnel, the development of policy and procedures for all operations, and the creation
of teaching timetables.

e Liaison with two third level colleges, to ensure the satisfactory delivery of craft training, advanced craft,
supervisory and adult education courses at national certification level to approximately 600 students.

e The placement and monitoring in industry of 300 to 400 craft students on paid work experience for
periods of up to six months, with the co-operation of employers, their line supervisors, and college
tutors.

e Act as a liaison officer between the tourism industry and CERT in a defined geographical area, with
due regard for political, economic, and other sensitivities.

e Act as lecturer/mentor for the Trainee Management Development programme, a three-year, distance
education package covering 60 students in my region.

1988 - 1989 Restaurant Manager.  The Alphorn Restaurant, Pittsburgh, PA, USA.
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Prestigious, fine dining Swiss restaurant for 60. (Sales $1 m. p.a.)

1984 - 1988 Various positions (see below) Campbell Catering Group, Swords, Co. Dublin.
Jan. 1987 - Sept. 1987 Contract Manager, Dublin Institute of Technology, Dublin.

Opened and operated a new facility catering for a daily population of
8,000 students, staff, and visitors.

July 1986 - Jan. 1987 Deputising Manager, University of Limerick, Co. Limerick.

Catering for 3,800 students, staff, and visitors in seven outlets.

March 1986 - July 1986 Onboard Services Manager, B and I Ferry Co. Dublin, Ireland.

Responsibility for all on-board services including accommodation,
catering, and retail duty-free.

March 1984 -July 1986 Offshore Supervisor, Marathon Oil Company, Cork, Ireland.

Full hotel service supplied on two gas platforms offshore Ireland.

June 1981 - Mar. 1984 Manager/Director Bar / Restaurant, Kinsale, Co. Cork.
Sept. 1980 - Mar. 1981  Night Manager. Berkeley Court Hotel, Dublin 4.
Sept. 1979 - May 1980  Assistant Manager. Richmond Arms Hotel, England.
Aug. 1978 - Aug. 1979  Mess Manager. U. N. Emergency Force, Egypt.
Apr. 1978 - Aug. 1978  Cashier/receptionist. Dukes Hotel, London SW1.

June 1977 - Feb. 1978 Junior Assistant Manager. Ashford Castle, Cong, Co. Mayo.

Academic Achievements

2010 University of Adelaide, Australia Le Cordon Bleu Master of Arts
(Gastronomy)

June 2001 Hotel General Manager’s Programme Cornell University

1996 — 1998 Diploma in Wine and Spirits Institute of Wine and Spirits

1994 Oxford Brookes University, England Master of Science (Hotel & Catering
Management)

1977 Dublin Institute of Technology National Diploma (Hotel Management)

Advocacy activities

2019

2018

2017

Guest Lecturer on the MA Gastronomy programme, TU Dublin, Cathal Brugha Street

February 21%, 2" International Gastronomy Tourism Conference at the 14" International Tourism
Fair in Navarre, Spain.

19" March, Tay Cities Regional Tourism Conference, Dundee Rep Theatre. “Ireland, A
perspective on Food Tourism”

November 2™, World Food Travel Association FoodTreX London. Speaker

Guest Lecturer on the MA Gastronomy programme, DIT, Cathal Brugha Street

Member of the Communications Committee (Jan-Dec) and the Nominations Committee (May-
Dec) of the Joint Governing Bodies Strategy Steering Group to oversee the selection of a President
of TU Dublin.

Appointed External Examiner for the Advanced Diploma in Hospitality Management at the
Seychelles Tourism Academy by the Academic Standing Committee of National University of
Ireland Galway (to August 2022).

27™ September, Paper delivered at the International Gastronomy Workshop “Food tourism: A
piece of cake” in Ramada Plaza Thraki Hotel and Spa, Alexandropoulos, Thrace, Greece.
“Definition and history of Gastronomy tourism in Europe and other continents”

7% November, paper delivered at the World Food Travel Association session, World Travel
Market, ExCel convention centre, London. “Getting Food Tourism Right”.

17% — 19" November, Paper delivered at the Food and Society Conference, Kuala Lumpur,
Malaysia. Where Food, Tourism and State Agencies Meet: An Auto Ethnographic Perspective
from Ireland
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2016  Member of the Joint Governing Bodies Strategy Steering Group, representing D.I.T. on the
journey to create a new Technological University in Dublin from a merger of DIT, IOT Tallaght
and IOT Blanchardstown. (to Dec 2018, TU Dublin established Jan 2019)
Appointed to SOLAS Hospitality Skills Oversight Group (to October 2017)
External Examiner for Master’s Thesis, Tralee Institute of Technology
Nov 1% touRRroir: A www.goodfoodireland.ie/ forum on food tourism and culture. Croke Park,
Dublin. Panel member.
August, Bord Bia TASTE Council Food Summer School, Co Wicklow. Panel member.
June 2", Restaurant Association of Ireland Symposium, Shelbourne Hotel, Dublin. Symposium
theme: ‘Nurturing Talent, Exploring Trends’. Paper delivered: Culinary Apprenticeships
April 27" — 29% 2nd UNWTO World Forum on Gastronomy Tourism, Lima, Peru. Member of
“Training and Skills in Gastronomy Tourism” Panel, and workshop leader.

2015  Member of the Expert Group on Future Skills Needs steering group for the Assessment of Future
Skills Requirements in the Hospitality sector in Ireland, 2015-2020. Report published November
2015
Nominated by City of Dublin Education and Training Board to the Governing Body of the Dublin
Institute of Technology (to Dec 2018).
Chair, QQI Standards Review Group: Tour Guide Awards (to July 2016)
December 11%, Bergamo University Congress on Food Tourism. Title of Presentation: Ireland: A
Perspective on Food Tourism.
September 10, 25th Economic Forum, Krynica, Poland. Guest speaker on Food Tourism at the
session “Creative Cities and Regions — How Will Creative Industries Affect Tourism?”
August 24" Bord Bia TASTE Council Food Summer School, Co Wicklow. Keynote speaker, Our
Future is Food: the food tourist and the artisan
One of three national Judges for the European Commission EDEN (European Destinations of
Excellence) Award, Tourism and Local Gastronomy category. The winner was The Burren Food
Trail.
June 24% Korea-OECD Conference, "Hansik (Korean cuisine) Promoting Food, Culture and
Tourism" during EXPO Milan 2015. Guest speaker
May 22", 11% Conference of the Association of Franco-Irish Studies, University of La Rochelle,
France. “Travel in France and Ireland: Tourism, Sport and Culture”. Gastronomy in Tourism is
important, but perhaps not in the way that we thought.
March 24", Restaurant Association of Ireland Symposium at the Aviva Stadium, Dublin. Guest
speaker on hospitality and tourism.

2014  Founding member of Culinary Apprenticeship Consortium (to October 2017)
External Examiner to Tralee Institute of Technology for Tourism Programmatic Review

2012  Member of the NSAI committee to develop a new Irish Standard, “Universal Design for Customer
Engagement in Tourism services”.
May 29", Paper delivered at the Dublin Gastronomy Symposium, D.I.T. Gastronomic tourism as
an economic driver in Ireland, promoted and practiced by government, business, and civil society.

2011  August, Bord Bia TASTE Council Food Summer School, Co Wicklow. "The Future is Food: The
Artisan and Brand Ireland”: Panel member.

2010  September 18" to 23, Culinary Tourism Thought Leadership World Summit, Nova Scotia,
Canada. Guest speaker: Enriching the culinary traveller value proposition.

2009  Appointed by Minister of Education as Council member of the Further Education and Training
Awards Council. Subsequently assigned to the Audit Committee and appointed Chair of the
Policies Committee of the Council. FETAC amalgamated into QQI in 2012.

Publications

2019 (a) “Gastro Tourism”

In: Lucey, B., Maher, E. & O'Brien, E. (eds) Recalling the Celtic Tiger. Oxford: Peter Lang

2019 (b) “Historical Evolution of Gastronomic Tourism” (Chapter 2)
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In: Dixit, S. K. (ed.) The Routledge Handbook of Gastronomic Tourism. London: Routledge.

2019 (c) “Building a tourism destination using gastronomy through creative collaboration” (Chapter 5)
In: Dixit, S. K. (ed.) The Routledge Handbook of Gastronomic Tourism. London: Routledge.

2019 (d) “Where Food, Tourism and State Agencies Meet: An Auto Ethnographic Perspective from
Ireland” (Section 3, Chapter 6) /n: Olmedo & Kay (eds) Proceedings of the 2017 Food & Society
Conference in Kuala Lumpur: Taste, Culture, Education. The National University of Malaysia,
Kuala Lumpur, Malaysia: UKM Press (the National University of Malaysia’s Press).

2017(a) Case Study: Gastronomy & Tourism in Ireland, in Chapter 2 - Product development and
experiences in gastronomy tourism. UNWTO Global Report in Gastronomy Tourism. Spain:
UNWTO.

2017 (b) “Food (in) Tourism is important, or is it?”” /n: Healey, F. & Bastiat, B. (eds.) Voyages between
France and Ireland: Tourism, Sport and Culture. Oxford: Peter Lang.

2017 (c) “Irlanda: una Panoramica sul Turismo Enogastronomico” (“Ireland: A Perspective on Food
Tourism™). In: Garibaldi, R. (ed.) In viaggio per cibo e vino Esperienze creative a confronto
(Travelling for food and wine. Creative experiences in comparison). Volume II Italy: University
of Bergamo. Rome, Italy: Aracne Editrice

2016  “Does regionality matter? The experience in Ireland”. /n: Hall, C. M. & Géssling, S. (eds.) Food

Tourism and Regional Development. London: Routledge.

2015 "Future Consumption: Gastronomy and Public Policy." In: Yeoman, 1., McMahon-Beattie, U.,
Fields, K., Albrecht, J. & Meethan, K. (eds.) The Future of Food Tourism: Foodies, Experiences,
Exclusivity, Visions and Political Capital. UK: Channel View Publications.

2014(a) “Transforming Ireland through gastronomic nationalism promoted and practiced by government,

business, and civil society.” In: Mac Con lomaire, M. & Maher, E. (eds.) 'Tickling the Palate':
Gastronomy in Irish Literature and Culture. Bern; New York: Peter Lang.

2014(b) Mossberg, L., Mulcahy, J., Shah, N. M. & Svensson, 1. 2014. "Best Practices in destination Food
Tourism Branding." In: Bussell, J., Campbell, C., McAree, K. & Lange-Faria, W. (eds.) Have Fork
Will Travel: A Practical Handbook for Food & Drink Tourism Professionals. Portland, Oregon,
USA: World Food Travel Association.

2010  Making the Case for a Viable, Sustainable Gastronomic Tourism Industry in Ireland. Le Cordon
Bleu Master of Arts (Gastronomy). Dissertation, University of Adelaide.

1999  Vocational work experience in the hospitality industry: characteristics and strategies. Education
+ Training, Vol. 41:4 pp. 164 - 174.

1998  Vocational work experience in the hospitality industry: characteristics and strategies Journal of
European Industrial Training, 22, 128-137.

1994  'A study of the facilitation of effective, craft related work experience in the Irish Hotel, Catering
and Tourism Industry', research dissertation for Master of Science, Oxford Brookes University
(UK)

1991  'The "missions locales" in France', CEDEFOP Travel Notes, December, page 91.
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Appendix 2: Ministers of Tourism and name of the Department at the time, in

chronological order, 1980 - 2020

Name

Catherine
Martin

Shane Ross

Paschal
Donohoe

Leo
Varadkar

Mary
Hanafin

Martin
Cullen

Seamus
Brennan

John
O’Donoghue

James
McDaid

Date

27" June,

2020

2016-2020

2014-2016

1 April 2011

2011-2014

2010 - 2011

2 May 2010

2008-2010

2007-2008

2002-2207

19 June 2002

1997-2002

12 July 1997

Name of Department at the time

Minister for Media, Tourism, Arts, Culture, Sport and the
Gaeltacht (Department of the Taoiseach, 2020)

Transport, Tourism and Sport
(Houses of the Oireachtais, 2020)

Transport, Tourism and Sport
(Houses of the Oireachtais, 2020)

Transfer of Tourism and Sport to the Department of
Transport (Office of the Attorney General, 2011)

Transport, Tourism and Sport
(Houses of the Oireachtais, 2020)

Tourism, Culture and Sport
(Houses of the Oireachtais, 2020)

Renamed as the Department of Tourism, Culture and
Sport (Office of the Attorney General, 2010)

Arts, Sports and Tourism
(Houses of the Oireachtais, 2020)

Arts, Sports and Tourism
(Houses of the Oireachtais, 2020)

Arts, Sport and Tourism
(Houses of the Oireachtais, 2020)

Renamed as the Department of Arts, Sport and Tourism
(Office of the Attorney General, 2002)

Tourism, Sport and Recreation
(Houses of the Oireachtais, 2020)

Renamed as the Department of Tourism, Sport and
Recreation (Office of the Attorney General, 1997)
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Name
Enda Kenny

Charlie
McCreevy

Charlie
McCreevy

Maire
Geoghegan-
Quinn

Seamus
Brennan

Seamus
Brennan

John P
Wilson

Liam
Kavanagh

Date
1994-1997

1993-1994

20 January
1993

1993

1992-1993

1991-1992

6 February
1991

1989-1991

1987-1989

31 March
1987

19 March
1987

1986-1987

18 February
1986

Name of Department at the time
Tourism and Trade (Houses of the Oireachtais, 2020)

Tourism and Trade
(Houses of the Oireachtais, 2020)

Department of Energy renamed as the Department of
Tourism and Trade

(Office of the Attorney General, 1993b)

Transfer of Tourism from the Department of Tourism,
Transport and Communications

(Office of the Attorney General, 1993a)

Tourism, Transport and Communications
(Houses of the Oireachtais, 2020)

Tourism, Transport and Communications
(Houses of the Oireachtais, 2020)

Tourism, Transport and Communications
(Houses of the Oireachtais, 2020)

Renamed as the Department of Tourism, Transport and
Communications (Office of the Attorney General, 1991)

Tourism and Transport
(Houses of the Oireachtais, 2020)

Tourism and Transport
(Houses of the Oireachtais, 2020)

Transfer of Tourism from the Department of Marine to
the Department of Transport

(Office of the Attorney General, 1987b)

Renamed as the Department of the Marine

(Office of the Attorney General, 1987a)

Tourism, Fisheries and Forestry
(Houses of the Oireachtais, 2020)

Transfer of Tourism from the Department of Industry,
Trade, Commerce and Tourism to the Department of
Fisheries and Forestry

(Office of the Attorney General, 1986)
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Name

John Bruton

John Bruton
Desmond J

O’Malley

Desmond J
O’Malley

George
Colley

Pédraig
Faulkner

Date

1983-1986

17 December
1983

1983

1982

21 August
1981

1980-1981

24 January
1980

December
1979 -
January 1980

1977-1979

23 September
1977

31 October
1961

Tourist
Traffic Act,
1952

Name of Department at the time

Industry, Trade, Commerce and Tourism
(Houses of the Oireachtais, 2020)

Renamed the Department of Industry, Trade, Commerce
and Tourism
(Office of the Attorney General, 1983)

Trade, Commerce and Tourism
(Houses of the Oireachtais, 2020)

Trade, Commerce and Tourism
(Houses of the Oireachtais, 2020)

Renamed as the Department of Trade, Commerce and
Tourism (Office of the Attorney General, 1981)

Industry, Commerce and Tourism
(Houses of the Oireachtais, 2020)

Transfer of Tourism from the Department of Tourism
and Transport to the Department of Industry, Commerce
and Tourism (Office of the Attorney General, 1980)

Tourism and Transport
(Houses of the Oireachtais, 2020)

Tourism and Transport
(Houses of the Oireachtais, 2020)

Renamed as the Department of Tourism and Transport
(Office of the Attorney General, 1977)

Responsibility for Tourism given to Department of
Transport and Power
(Office of the Attorney General, 1952)

An Bord Failte established, responsible to, and funded
by, the Department of Industry and Commerce
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