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ORE 10.30 Dal produttore al consumatore: un’analisi 
�U�L�\�Y�V�Z�J�P�L�U�[�P�Ä�J�H���K�L�N�S�P���H�[�[�Y�P�I�\�[�P���H�Z�Z�V�J�P�H�[�P���H�S�S�H���Z�P�J�\-
rezza alimentare del prodotto.
Marco Cioppi, Ilaria Curina, Barbara Francioni, 
Elisabetta Savelli

ORE 10.45 Subjective Understanding and Liking: the 
�P�T�W�H�J�[���V�U���J�V�U�Z�\�T�L�Y�Z���V�M���K�P�H�L�Y�L�U�[���[�`�W�L���V�M���I�\�U�K-
les of Front-of-Pack labels.
Marco Francesco Mazzù, Veronica Marozzo, 
Andrea Giambarresi, Ludovico Lavini, 
Angelo Baccelloni 

ORE 11.00 The role of contamination in second-hand 
fashion consumption: a conceptual model in a 
post-COVID-19 scenario.
Andrea Runfola, Marina Gigliotti, Giulia Monteverde

ORE 11.15 La segmentazione di genere nella moda: 
reazioni Instagram alle collezioni genderless.
Barbara Kulaga, Elena Cedrola

ORE 11.30 Art-based stimuli for consumer research 
emotion expression.
Laura Grazzini, Rebecca Pera, Andrea Lombardi 

ORE 11.45 Can you feel its e-taste? An analysis of Ita-
lian consumers’ olive oil online purchasing choices 
through the lens of multisensory marketing.
Annunziata Tarulli, Domenico Morrone, 
Francesco Manta, Pierluigi Toma

ORE 9.00 “Festina Lente” as a motto and “a dolphin 
twisted around an anchor” as a symbol: Brand 
meaning, materiality of book and the printing re-
volution (1494-1515).
Francesco Crisci

ORE 9.15 Exploring the academic debate on consu-
mer confusion and product imitation: a Systema-
tic Literature Network Analysis.
Martina Gurioli, Jessica Bosisio, Chiara Mauri, 
Luca Petruzzellis, Marco Pichierri

ORE 9.30 The Industry 4.0, the corporate social re-
sponsibility and the impacts of Brand in the digital 
transformation.
Genni Perlangeli, Andrea Rea

ORE 9.45 Odi et amo: exploring consumers’ polari-
zed reactions to Brand-generated Social Media 
content. 
Federico Mangiò, Giuseppe Pedeliento, 
Daniela Andreini 

ORE 9.00 International Business Projects Gone Vir-
�[�\�H�S�� �¶�� �;�O�L�� �0�U�Å�\�L�U�J�L�� �V�M�� �4�\�S�[�P�W�S�L�� �0�U�[�L�S�S�P�N�L�U�J�L�Z�� �V�U��
�*�V�U�Å�P�J�[�� �6�J�J�\�Y�Y�L�U�J�L�� �H�U�K�� �7�L�Y�M�V�Y�T�H�U�J�L�� �P�U�� �.�S�V�I�H�S��
Virtual Teams.
Mahboobeh Davaei, Marjaana Gunkel, 
Valerio Veglio, Vas Taras 

ORE 9.15 The role of corporate governance in the 
growth process of born globals. 
Maria Chiarvesio, Rubina Romanello

ORE 9.30 The impact of Industry 4.0 on SMEs’ export. 
Monica Cugno, Rebecca Castagnoli, 
Giacomo Büchi, Marco Pini

ORE 9.45 Business model innovation: exploring the 
dual role of internationalization.
Melanie Krenn

ORE 9.00 Locavorism: an overview of the literature 
and future research opportunities.
Marco Balzano, Donata Vianelli

ORE 9.15 Head or heart? A comparative study of the 
�M�H�J�[�V�Y�Z�� �P�U�Å�\�L�U�J�P�U�N�� �Z�\�Z�[�H�P�U�H�I�S�L�� �J�V�U�Z�\�T�W�[�P�V�U�� �P�U-
tention in two generational cohorts.
Mario D’Arco, Generoso Branca, Letizia Lo Presti, 
�.�P�H�K�H�� �4�H�P�U�V�S�Ä���� �.�P�\�S�P�V�� �4�H�N�N�P�V�Y�L���� �=�P�[�[�V�Y�P�H�� �4�H�Y�P�U�V����
Riccardo Resciniti

ORE 9.30 Product authenticity in pandemic time: the 
mediating role of trust.
Veronica Marozzo, Augusto D’Amico 

ORE 9.45 Blockchain Adoption in The Dairy Sector: 
enabling Trust Formation Toward Purchase In-
tention.
Marco Francesco Mazzù, Angelo Baccelloni, 
Ludovico Lavini, Andrea Giambarresi

ORE 10.00 The emergence and rise of luxury streetwear.
Gabriele Murtas, Giuseppe Pedeliento, 
Daniela Andreini 

ORE 10.15 Consumer confusion in front of national 
Brands and their copycats.
Martina Gurioli, Chiara Mauri, Fausto Pacicco

ORE 11.00 Is it for you? Circular packaging and sustai-
nable authenticity.
Jessica Bosisio, Roberto Chierici, 
Angelo Di Gregorio, Alice Mazzucchelli

ORE 11.15 “To be or to appear to be sustainable”: se-
lectivity, presentation enhancement and measure-
ment distortion in sustainability reporting.
Elanor Colleoni, Grazia Murtarelli, Stefania Romenti, 
Francesca Campolo

ORE 11.30���,�_�W�S�V�Y�P�U�N���M�V�V�K���º�S�V�J�H�S�U�L�Z�Z�»�!���H���K�L�Ä�U�P�[�P�V�U���M�Y�V�T��
local food activists.
Alessandro Graciotti, Giacomo Gistri

ORE 11.45 Circular economy and NRBV: a multiple 
case study of the textile and clothing industry.
Carla Coppola, Agostino Vollero, Alfonso Siano

ORE 12.00 What should I tweet? How Social Media 
improve the stakeholder engagement in Euro-
pean controversial industries.
Antonio Iazzi, Monica Fait Lorenzo Ligorio

ORE 12.15 Sustainable marketing: a spotlight for 
behavioural change.
Beatrice Re, Birgit Hagen

ORE 9.00 Digital technology as a frontline actor: roles, 
interactions, and impact on service experience.
Janet R. McColl-Kennedy, Chiara Orsingher, 
�;�L�L�N�H�U���.�Y�L�L�U�����(�T�`���6�Z�[�Y�V�T�����4�H�Y�S�P�L�U���=�H�Y�U�Ä�L�S�K����
Mohamed Zaki, David Hansen, Jane Li, 
Kaley Butten, Jason Titman

ORE 9.15���0�U�]�L�Z�[�P�N�H�[�P�U�N���[�O�L���K�P�H�\�Z�P�V�U���V�M���[�O�L���:�L�Y�]�P�J�L���+�V-
minant Logic (SDL) perspective in the sports rela-
ted research: a review of the literature.
Fabio Cerroni

ORE 9.30 “A multi-method study to assess the impact of 
university activities on the community quality of life”.
Angelo Riviezzo, Michela C. Mason, 
Gioele Zamparo, Maria Rosaria Napolitano

ORE 9.45 The role of digital platforms on Italian wine 
�Ä�Y�T�Z�»���P�U�[�L�Y�U�H�[�P�V�U�H�S�P�a�H�[�P�V�U���P�U���*�O�P�U�H�!���H���Z�L�Y�]�P�J�L���L�J�V�Z�`-
stems’ approach.
Lala Hu, Marta Galli, Roberta Sebastiani

ORE 10.00 Presenza sui Social Media di 344 banche 
italiane.
Giulia Nevi

ORE 10.15 Gli attivatori della sostenibilità nel private 

label retail ecosystem e le loro relazioni.
Marcello Sansone, Roberto Bruni, 
Annarita Colamatteo, Maria Anna Pagnanelli

ORE 9.00 Opportunities and threats of digital marke-
ting in Start-ups: managerial evidence from a syste-
matic literature review.
Michela Piccarozzi, Barbara Aquilani, Irene Fulco

ORE 9.15���;�O�L���L�H�L�J�[�Z���V�M���)�Y�H�U�K���W�L�Y�Z�V�U�H�S�P�[�`���H�W�W�L�H�S���V�U��
consumers’ willingness to buy deep-tech startup 
products: a preliminary study.
Andrea Sestino, Gianluigi Guido, Ejona Shehu

ORE 9.30 Marketing e Start-up (High-Tech): una rasse-
gna della letteratura e possibile agenda di ricerca.
Tommaso Pucci, Elena Casprini, Lorenzo Zanni

ORE 9.45 “Start-up Marketing”, ecosistemi inno-
vativi e “market infrastructure”: una prospettiva 
practice-based.
Maria Rosita Cagnina, Francesco Crisci

ORE 10.00 La cultura di marketing nelle principali isti-
tuzioni che supportano le Start-up innovative te-
ch-based.
Gianni Cozzi, Marco Remondino

ORE 10.15 Launching a small business venture as an 
act of eudaimonia.
Silvia Biraghi, Rossella C. Gambetti, Daniele Dalli

ORE 10.30 Deep tech Start-ups and market opportuni-
ties framing: an exploratory research.
Nicoletta Buratti, Andrea Pagnin, Giovanni Satta, 
Francesco Vitellaro

ORE 10.45 The Role of acquisitions in the development 
of high-tech Start-ups: an introductory analysis of 
the importance of marketing.
Niccolò Fiorini, Elena Casprini

ORE 11.00�� �=�L�Y�Z�V�� �S�H�� �K�L�Ä�U�P�a�P�V�U�L�� �K�P�� �\�U�H�� �W�Y�H�[�P�J�H�� �H�Y�T�V-
nica di marketing per le Start-up.Il caso Entopan.
Maria Colurcio, Angela Caridà, Monia Melia

ORE 11.15 La relazione startup– incubatore: la cen-
tralità del networking.
Chiara Cantù, Maria Cristina Porta

ORE 11.30�� �:�[�H�Y�[���\�W�� �P�U�U�V�]�H�[�P�]�L�� �H�� �Z�P�N�U�P�Ä�J�H�[�P�]�V�� �P�T�W�H�[�[�V��
sociale e marketing. Il caso Movendo Technology.
Costanza Nosi, Chiara Bartoli, Niccolò Piccioni, 
Gennaro Iasevoli, Laura Michelini

ORE 10.30 Sarabanda. Impatto dei canali distributivi sul 
posizionamento del Brand. La situazione in Italia e 
in Russia.
Chiara Mauri

ORE 10.45 Disseminazione a supporto della comuni-
cazione d’impresa: il Manni Group Design Award.
Annarita Colamatteo, Maria Anna Pagnanelli, 
Marcello Sansone, Roberto Bruni, Daniel Elber

ORE 11.00 La digital trasformation di Trenitalia: da ope-
ratore della mobilità a “ispiratore di viaggio”.
Simona D’Amico, Francesco Sorvillo

ORE 11.15 Potenzialità ed aspetti applicativi del fun-
nel marketing (digitale). Spunti dal caso MSW / 
OZ Racing.
Laura Barberis, Fulvio Fortezza, Simone Iaia, Lerrj 
�7�P�H�a�a�H�����.�P�V�Y�N�P�V���:�V�I�H�[�V

ORE 11.30 L’ingaggio di nuovi clienti B2B attraverso il 
digitale: i virtual tour di Loccioni.
Laura Colm, Andrea Ordanini

ORE 11.45 Il caso Felce Azzurra. L’estensione di un 
Brand storico del settore cosmetico.
Antonella Garofano, Sabrina Celestino, 
�9�V�Z�Z�L�S�S�H���:�H�N�S�P�V�J�J�V�����9�H�H�H�L�S�L���*�L�J�L�Y�L

ORE 12.00 Caso MNMUR: formulare e comunicare 
una proposta di valore circolare.
Beatrice Re, Davide Calandra, Paolo Biancone



ORE 10.00 Consumer response to brand activism: a 
multiple case study analysis.
Antonella Cammarota, Vittoria Marino, 
Riccardo Resciniti

ORE 10.15 Analyzing the role of green consumption 
values to sustain consumer-Brand relationships 
in the automotive industry.
Marcello Risitano, Rosaria Romano, 
Giuseppe La Ragione, Michele Quintano

ORE 10.30 A network perspective on co-Branding 
campaigns: evidence from the fashion industry.
Cinzia Pinello, Michele Tumminello, 
Arabella Mocciaro Li Destri

ORE 10.45 Celebrity endorsement e percezione di 
autenticità nella comunicazione del Brand: alcune 
prospettive di studio.
Silvia Ranfagni, Claudio Becagli, Lamberto Zollo, 
Riccardo Rialti

ORE 11.00 Exploring the loss of Brand control: an 
analogy-based approach.
Alfonso Siano, Alessandra Bertolini, 
Agostino Vollero

ORE 11.15 Deriving perceived Brand personality 
traits of thriving cities: empirical investigation of 
city-related subreddits.
Vincenzo Formisano, Maria Fedele, I Rudko, 
A. Bashirpour Bonab

ORE 9.00 INVITED TALK - “Developing a collective 
terroir brand for premium agricultural products.”
Daniel Schepis - UWA Business School

ORE 9.30 SMEs’ accelerated adoption of Social Media 
in B2B markets during COVID-19.
Lala Hu, Mirko Olivieri, Riccardo Rialti

ORE 9.45 Are industrial customers ready for digital ser-
vices? A preliminary analysis in the wood-furniture 
sector.
Serena Galvani

ORE 10.00 Il ruolo dell’intelligenza artificiale nella ge-
stione del customer journey: evidenze dalle im-
prese industriali servitizzate. 
Maria Vincenza Ciasullo, Raffaella Montera

ORE 10.15 Global and local actors coping with pandemic 
effects: the case of the luxury fashion Supply Chain.
Simone Guercini, Andrea Runfola, Matilde Milanesi

ORE 10.30 Digital Servitization in the fashion industry: 
opportunity and drivers for SMEs with particular 
focus to COVID-19 period.
Daniela Corsaro, Valerio D’Amico, Isabella Maggioni

ORE 10.45 INVITED TALK - “Small change, wide 
impact: challenges of introducing bioplastics 
to existing food packaging networks.”
Tuula Lehtimäki - University of Oulu

ORE 11.15 New evolutionary trajectories in business 
landscape: a Delphi study.
Alessia Anzivino, Silvia Biraghi, Chiara Cantù, 
Renato Fiocca, Elisa Martina Martinelli, 
Alessandra Tzannis 

ORE 11.30 Variability in the scope of key account ma-
nagement.
Antonella La Rocca, Ivan Snehota

ORE 11.45 Tendering processes in public procurement 
projects: a case study.
Elisa Carloni, Roberta Bocconcelli, 
Alessandro Pagano 

ORE 12.00 Trasformazione dei canali di Marketing nelle 
PMI italiane del Made in Italy.
Chiara Cantù, Elisa Martina Martinelli, 
Annalisa Tunisini 

ORE 12.15 Launching Innovation Units in B2B firms. 
Empirical evidence from Italy.
Arianna Chiarabilli, Serena Galvani, 
Alessandro Pagano, Roberta Bocconcelli 

ORE 9.00 Artificial Intelligence, data analytics and 
retail management: opportunities and recom-
mendations. 
Pier Franco Luigi Fraboni, Andrea Sabatini, 
Valerio Temperini, Elisabetta Properzi, 
Walter Lasca, Danilo Scarponi 

ORE 9.15 Consumers’ fairness and privacy percep-
tions with personalized pricing.
Virginia Vannucci, Gabriele Pizzi, Yupal Shukla, 
Gaetano Aiello

ORE 9.30 Consumers’ shopping in person during the 
risk of contagion: the beneficial effects of new te-
chnology during COVID-19 pandemic.
Eleonora Pantano, Daniele Scarpi, Luke Devereux, 
Virginia Vannucci 

ORE 9.45 How are consumers reacting to COVID-19? 

The impact on buying behavior in grocery stores.
Alessio Di Leo, Simone Bellucci

ORE 10.00 ‘The game wears luxury’. The use of ga-
mification by luxury multi-Brands online retailers.
Matilde Milanesi, Simone Guercini, Andrea Runfola

ORE 10.15 Brand authenticity and omnichannel re-
tailing: conceptual dissonance and emerging 
research directions.
Giada Salvietti, Silvia Ranfagni, Marco Ieva, 
Cristina Ziliani

ORE 10.30 The role of store Brand love in online shop-
ping behavior. An application of the S-O-R model 
to the online fashion retailing. 
Simona D’Amico, Giada Mainolfi, 
Donata Tania Vergura

ORE 10.45 Shopping behaviour inside specialized sto-
res: how to promote impulsive purchases among 
heavy and light users. 
Benedetta Grandi, Maria Grazia Cardinali

ORE 11.00 E-grocery as the near future of food retai-
ling: a bibliometric study and literature review. 
Alessandro Iuffmann Ghezzi 

ORE 11.15 Supply Chain Resilience: il punto di vista 
dei carrier e dei service provider.
Francesca Faggioni, Marco Valerio Rossi

ORE 11.30 Supply Chain Resilience: risultati prelimi-
nari di una systematic literature review.
Francesca Faggioni, Marco Valerio Rossi

ORE 9.00 Generation Z and sustainable tourism: explo-
ring the influence of pro-environmental tourism UGC 
engagement.
Mario D’Arco, Vittoria Marino, Riccardo Resciniti

ORE 9.15 Online Community Feedback and Image of 
Tourism Places.
Muhammad Muzamil Sattar

ORE 9.30 Tradizionalità percepita e ruolo del mate-
rialismo: uno studio sull’ospitalità di lusso.
Andrea Sestino, Giuseppe Colella, Cesare Amatulli 

ORE 9.45 “Zoom photo-taking as a new trend in ga-
stronomy e-Tourism”.
Angela Beccanulli, Silvia Biraghi, Rossella Gambetti

ORE 10.00 Developing relationships to survive the 
COVID-19 crisis: the case of eLearning in tourism 

supply chain”.
Silvia Gallegati, Lucia Pizzichini, Valerio Temperini, 
Gian Luca Gregori

ORE 10.15 Determinants of heritage destination loyal-
ty during the COVID-19 pandemic period.
M. Irene Prete, Luigi Piper, 
Lucrezia Maria de Cosmo, Gianluigi Guido

ORE 10.30 Towards an independent corporate mu-
seum? Insights from Europe and Italy.
Annamaria Esposito, Angela Besana, 
Chiara Fisichella

ORE 10.45 Factors influencing travel during the 
COVID Pandemic 2021: a qualitative approach.
Ilenia Bregoli, Marcello Atzeni

ORE 11.00 Perceived fears, stress overload and heal-
th status in travelling intention: a new framework 
at the time of COVID-19.
Elena Bellio, Francesca Checchinato, Debora Slanzi

ORE 11.15 Does sustainability engagement enhance 
tour operators’ performances?
Gianluca Goffi, Tonino Pencarelli, Lorenzo Masiero

ORE 11.30 Art fostering innovation in corporate envi-
ronment. A literature review.
Marco Bassan

ORE 9.00 Immersive vs Non-immersive virtual tech-
nologies in heritage setting. 
Marcello Atzeni, Hai Nguven

ORE 9.15 Innovazione nel settore alberghiero: un’ana-
lisi del contesto riminese.
Alessandro Mazza, Rodolfo Baggio, 
Giuseppe Cappiello, Marco Visentin

ORE 9.30 Sustainability in MNCs: the relation between 
subsidiaries and headquarters.
Stefano Franco, Alfredo Valentino, Matteo Caroli

ORE 9.45 Nature goes Digital: COVID-19, Instagram 
and Gardens in Everyday Enactment.
Serena Volo, Anna Irimias

ORE 10.00 Customer’s perspective on front-line ser-
vice employees with disabilities: The role of inte-
raction and emotions.
Musa Essa

ORE 10.15 Global risk, local attachment: investigating 
tourists’ staycation intention during a pandemic.

ORE 10.30 The use of Virtual Reality in product rese-
arch: a preliminary analysis of the literature.
Generoso Branca

ORE 10.45 What I like the most? Physical and Virtual 
tours side by side.
Francesca De Canio, Elisa Martinelli, 
Margherita Peruzzini, Sara Cavallaro

ORE 11.00 Innovazioni vincenti: il ruolo del tipo di con-
test e dei vincoli temporali sulla creatività?
Ernesto Cardamone, Veronica Marozzo, 
Gaetano “Nino” Miceli, Maria Antonietta Raimondo

ORE 11.15 L’impatto della trasformazione digitale sui 
modelli organizzativi nelle filiere del largo consumo.
Davide Pellegrini, Simone Aiolfi, Silvia Bellini

ORE 11.30 Autonomia e tranquillità: i benefit dell’uti-
lizzo di Smart Object per consumatori anziani (e 
per le loro famiglie).
Luigi Monsurrò, Luca Dezi

ORE 11.45 L’importanza della fase interpretativa nelle 
ricerche di neuromarketing per innovare il marke-
ting digitale e strategico.
Federica Paccagnella, Paola Signori

ORE 12.00 The e-HRM sharing platforms, their ecosy-
stem and marketing approach: a bibliometric analy-
sis.
Chiara Ottolenghi

ORE 12.15 Blockchain in food and beverage indu-
stry: preliminary results of a systematic literature 
review.
Martina Pellegrino, Sara Bartoloni, 
Federica Pascucci 

ORE 12.30 Exploring the CRM adoption from a vendor 
perspective. Initial findings from an empirical study.
Alessandro Cinti, Andrea Sabatini, Andrea Perna, 
Gian Luca Gregori

ORE 12.45 I processi innovativi aziendali e la rivolu-
zione della manifattura additiva.
Vito Arcangelo Carulli 

ORE 9.00 The attitude – behaviour gap in eWOM: the 
paradoxical Generation Z.
David D’Acunto, Raffaele Filieri

ORE 9.15 Does the appearance of packaging influen-
ces consumers’ expectations of dietary food in 
e-commerce?

Marco Pichierri, Pierluigi Passaro, Luca Petruzzellis

ORE 10.30 Does COVID-19 impact on cultural con-
sumption? The role of digital experiences.
Elena Bonel, Eleonora Di Maria, Mauro Capestro 

ORE 10.45 Digital marketing and artisanship: eviden-
ce of the conceptualisation of the craftsmanship 
within craft guilds’ websites.
Alessandra Ricci

ORE 11.00 Digitalizzazione del turismo tra minacce 
e opportunità.
Loretta Battaglia, Laura Gavinelli, Elena Cedrola,
Valentina Danneo

ORE 11.15 Modelling TRA and HBM theories to exa-
mine COVID-19 vaccine intention: a study of UK 
young people in the misinformation age.
Nigel L.Williams, Giancarlo Fedeli, T. H. Hai Nguyen, 
Philipp Wassler 

ORE 11.30 La teoria degli stakeholder come modello 
di sviluppo sostenibile nel turismo.
Lorenza Gerardi

ORE 9.00 Social Media Influencers (SMIs) in Context: 
a literature review.
Charles Alves de Castro, Isobel O’Reilly, 
Aiden Carthy

ORE 9.15 What is a phygital sporting event? evidence 
from the world alpine ski championships cortina 
2021 opening ceremony.
Niccolò Piccioni, Chiara Bartoli, Costanza Nosi, 
Alberto Mattiacci

ORE 9.30 Reconfigurations of open supply chains.
Maria Rosaria Marcone

ORE 9.45 Valutazione della user experience nel ca-
nale digitale. Il contributo di metodi ‘non invasivi’.
Luca Giraldi, Elena Cedrola, Sofia Coacci 

ORE 10.00 Transitioning to advanced digital servi-
ces: phased business model innovations in ma-
nufacturing.
Marco Paiola, Eleonora Di Maria

ORE 10.15 Co-Production in public-private partner-
ships for eHealth. La co-produzione nel partena-
riato pubblico-privato per l’eHealth.
Antonio Pallotti

Raffaele Campo, Felipe Reinoso-Carvalho, 
Modesto De Luca, Oronzo Trio

ORE 9.30 Social Media marketing from the firm’s 
perspective: a systematic literature review.
Chiara Ancillai, Sara Bartoloni

ORE 9.45 The effect of number of followers and argu-
ment quality on online users’ automatic responses 
to Instagram advertising post.
Rumen Pozharliev, Matteo De Angelis, Dario Rossi, 
Piotr Gazcek

ORE 10.00 Investigating Gen Z’ boycotting behavior 
online and offline.
Giandomenico di Domenico, Annamaria Tuan,
Marco Visentin

ORE 10.15 Measuring Brand-influencer visual con-
gruence on Instagram using deep learning and 
automated image recognition.
Adam Elwood, Elanor Colleoni, Alessandro Rozza

ORE 10.30 When digitalization enhances real-life re-
lationships: early evidence from Italian small retai-
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