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A Little Less Conversation
A Little more Action please . . .
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Business

• Management

• Marketing

• Finance

• HRM

• Procurement

IT / IS

• Systems

• ICT

• Telecommunications

Tourism

• Transport

• Travel

• Hospitality

• Leisure

• Heritage

eTourism















?

What would it look like?

What should it look like?

How long might it last?

Do we want stability?

Do we want sustainability?

Where does the power lie?









Background

Project Duration: Jan 2001-September 2001.

Commissioned by VisitScotland to research the 

effectiveness of                                   to its Suppliers
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Know What 
is needed!
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Know What 
is needed!



Reach is a measure of a site’s overall ability to attract an 
audience. 



The goal is customer/ visitor participation – get them to 
interact. Bring them into your sphere of influence. 



Conversion is simply getting your visitors to do what you 
want them to do. Such as Buy, register, etc.



Consistent retention is what makes the cost of customer 
ownership so much lower than customer acquisition. It is 
what gives one customer a higher life time value than 
another.



Loyal customers come back frequently, buy often, 
recommend your company to others, and readily try out 
new things. 



Know What 
is needed!
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The Destination is key,

eDistribution is central to the success of a destination,

eBusiness is like any other business - investment must be justified.

This research has developed the first comprehensive tool to evaluate 

Destination website effectiveness,

The outcomes of this research are actionable and accurately relate to 

the key goals of a Destination.

Conclusions: 
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