D 5 B LIN Technological University Dub.lin
- ARROW@TU Dublin

Articles

2020-10

Stop, Think, Check: Ireland’'s Be Media Smart Campaign

Philip Russell
Technological University Dublin, philip.russell@ucd.ie

Follow this and additional works at: https://arrow.tudublin.ie/creaart

Cf Part of the Information Literacy Commons

Recommended Citation

Russell P. (2020) ‘Stop, Think, Check: Ireland's Be Media Smart Campaign’. Invited Speaker, International
Federation of Library Associations (IFLA) Fake News Lecture Series, Online, 30th October 2020.

This Article is brought to you for free and open access by ARROW@TU Dublin. It has been accepted for inclusion in
Articles by an authorized administrator of ARROW@TU Dublin. For more information, please contact
arrow.admin@tudublin.ie, aisling.coyne@tudublin.ie, vera.kilshaw@tudublin.ie.


https://arrow.tudublin.ie/
https://arrow.tudublin.ie/creaart
https://arrow.tudublin.ie/creaart?utm_source=arrow.tudublin.ie%2Fcreaart%2F7&utm_medium=PDF&utm_campaign=PDFCoverPages
https://network.bepress.com/hgg/discipline/1243?utm_source=arrow.tudublin.ie%2Fcreaart%2F7&utm_medium=PDF&utm_campaign=PDFCoverPages
mailto:arrow.admin@tudublin.ie,%20aisling.coyne@tudublin.ie,%20vera.kilshaw@tudublin.ie

BE
MEDIA
SMART

A national media literacy campaign
for Ireland

IFLA Fake News Lecture Series
Philip Russell

Technological University of Dublin
October 30t 2020




Increase in number of Irish media
consumers concerned about fake news

Enhancing digital literacy is critical in

dealing with the challenges of the evolving
media landscape

Reuters Digital News Report 2019 (Ireland)
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The ‘Be Media Smar
campaign launched *

ANEW public awareness campaign
launched w coincde with European
Media Literacy Week has been un-
veiled which will enc mirage people
ofall ages o ‘Scop, T hml,.mdt heck’
that information they see, read or
hear on che media is refiable.

The ‘Be Media Smart’ campaign,
devised by Media Liveracy Ireland
(MLI), is designed w help people
idenafy sources of informadon that
may beunreliable, as well as deliber
ately false or misleading,

It will enhance people’s under-
standing of, and engagement with,
media, while also empowering dhem
with the skilk w0 evaluare content
across all pladforms. Evidence sup-
ports the necessiey for a nmdu liter-
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‘Be Media Smart’ campaign
launched to coincide with
European Media Literacy
Week

by Brian Keyes 19 Mar 2019 ® ¢ 0 comments

Praph:

support for the campaign from y
local paper, The Sowthern Sear.

The formation of the network
facilitated by the Broadeastng |
thority of Ireland. A toral of 68Y
Europeans say they comeacross |
news at leastonce a week

Speaking abour the campal
Prof Brian O'Neill, TU Dublin ¢
chair of the MLI Steering Gro
said: "Med literacy —our capacic
access, have a eniticalunderstand
of, and interact with the media -
neverbeen as important as icis o
In a time when we are faced wil
huge volume of infermadon from a
variety of sources, this campaign is
a tiﬂ‘if"]}f' reminder of how imporiant
it u t]l.tt people are aware of where

Al AiFEEL%Nsi? LA LA LPRIERAS %% 7 LAWY Y R EBL Y

yng Irish online news consumers as part of a
references.
tates runaway lunacles. On this page ;uardny Fergus Fin- I N«

lay pointed out that in the aftermath of Christchurch a promi- |
CONISE INTOrMmaAanon 1Thnatr nent not he
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Be Media Smatrt is an Irish public
awareness campaign calling on people of
all ages to Be Media Smart and Stop,
Think, and Check that information they
see, read or hear across any media
platform is accurate and reliable.
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-

It's an initiative from Media Literacy Ireland
(MLI), a network of volunteer members
facilitated by the Broadcasting Authority of
Ireland, working together to empower people
to make informed media choices about the
media content and services that they
consume, create, and disseminate across all
platforms.



Modern consumers care about where their
food comes from. What if we could spark the
same thought or consideration regarding
where their information comes from?

The campaign was built on this
simple idea.

WHAT IF?




BROADCASTING
AUTHORITY
OF IRELAND

NewsBrands
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Learning
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TV / RADIO AD

Raidi6 Teilifis Eireann
(RTE) - responsible for
the creative brief &

overseeing production

Campaign launched on St
Patrick’s day 2019

TV ad also reversioned In
the Irish language

Radio ads created &
distributed widely
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PRINT AD

It's important to you to know where your food comes from.
Isn't it just as important to know where your information comes from?

BE MEDIA SMART

_ www.bemediasmart.ie
@ | madioun [wnice ™ Brought to you by Media Literacy Ireland. Supported by 0 N'Twsdara"d’

Irelan

The Herald

The Irish Daily Malil

The Irish Examiner

The Irish Sun

The Irish Times

The Sunday Business Post
The Sunday Independent
The Sunday Times

The Sunday World

The Times (Ireland edition)
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DIGITAL ADS

BE BE ]
MEDIA MEDIA |
SMART SMART'

Consider Read more
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By Dan Buckley

paig pes _hﬂ:tuhe*meﬂairt’ |

., ==

R

Shauna Bowers

The public should check the source of |
the media content they consume in the
same way they would check a car’s
history before buying it, a campaign to

raise awareness of fake news gavs

Public urged to be smarter
in recognising fake news

Recognising reliable media

It's time to redefine media literacy skills and include digital

5 & gangly schoodgolng teenimger,
pomrsastitree Dnacd fn LUrer prow-cigiis] Lk
cerfury, 3 number of difforvet dally
newrpapers wyrsld appear oo o regular
basis i the gimies rooss of The winal
I actemcdod i Mooaghian. As o boamder, e daily
g prreaaciod & e h-valoed link s the
matakle wursd beyomd the Coldite-like confine=
off & 1570 establlshment that was fun by pricsis

Reoding nesspageers, we were told, wies an
rrrwpm el sebsyrly Usal woraid brossden our minds
arnd oprinienn, belp us stay formed abonst wial
was going an in the workd and, (n peeral, develog
onar oreer all medla eracy skills.

Whae we didn't know al the thae wees U
Pl e papeies dicln | appess stbracsdoudy
copyiea, lm sweee part of & s weider mnitlathe
rallind Nesssspapers in the Olasaocem which was
creefesett by the lodsh peavpaper (st

A ooar kethng-led initative Dl wies sdomec] wl
i g Ui reader off Lommornow, 1w abeo pelled

JOHN
McGEE

Slachia Wterrary: wboifla i those daym wyre 5 ot
sirngdier andd trust in e media was, more or less,
Implicit. If slores were inpeourate or fake, the
autBurs, publshien of bruadcaster wane gascly
rasbdiad amd, of neoceary, acknow ledgrments=
arnd apeod cogies were duly pobilbsesd o Bevode pss

While Newspapers (0 the Chassrooin is no
kager, NewsBrands bddand has copdaced it with
Proes Pass, o dlualent jurmaliem competitaon
rollal (nto s muadsa lHerscy inftmtive thet wms
wnoeguip stecemte — mainly i tranion year —

the veracity of comntent that people read amd
hear online or offline asd help them o Semity
soareed of information Dt mey b enrcliabile,
ety false or modealing

St mpmires & hackerop of soecalbed fabke news,
the detsherate manipolstion of soclsd medin
alporithms and alleged bnerference frivs
PLaLe-§ ] cgaiiisalime Lo infeena:
wloctions, e campaign = a worthy sitistive
e COTEeS AL RS U DOrLEnS Femctine Tor sorkety
[EEa Tl TE ¢ TRt

Thee Irish e of Uk comgualgn (s ove reoen by
Modin Liveraey Ireland (ML), & soluntser met-
st e up o ey stakeeholbder= in the media
fnifustry rnpine fom NewsBrands breland,
RTE, the Assoclatiom of Advertisers n lrelassd
CAAT) right thevugh fo oo Tike Google
anul Facvdsiod.

T back up fe case, MLI published detals
of a Eurpharometer sumvey which poied that
3 of Enrofeans think fake pews i o theeat Lo

fake advertising bt also U piore mnister mle
they havee pluinal in foslering gemuine sldicinr
Exdbantinira, whwriler by dostign or defomit. And
there's no shortage of solenoe. expem medical
o bowt and, spealcay frum eaprofiionaoe, pereilal
anecdobes to baek this wp.

Wharn e CED of Salesfonrce, Niaec [Hessoff
storind wp at the Woekd Ecopomis Forum in Daves
| 300 e likened social medie addiction Lo
Enoking, be wasot oking. Bul s far socal
manta platform s rofusel o e VS HIN-
sibiility ke thal powwr by hawe on thes users
and regulmiors ssem ncagable of deallng wih
e consequemcss of all of thia

I condd of covirse add to this, ther comtribm-
e e cvarrall dasmbing dersen ol mectety 4o ane
wheme o vidkeo of § cute cat dancing o & bath, a
rdwbriny showiag off her new Vervao: Balbag

Fake news is
a toxic threat

OF & WornAs popiing somelsdy s pimjde is often N
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will, thie read workd sronamd e



BE MEDIA SMART_ Resources Supporting Members Media Literacy in Europe Media Literacy Ireland
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BE MEDIA SMART_ Help Resources Supporting Members Media Literacy in Europe Media Literacy Ireland
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S Ways to
BE MEDIA SMART

STOP_ THINK_ CHECK_

BE MEDIA SMART using these
resources from around the web.

It's always good to check where
your information comes from. Find

Use these quick tips to help you
judge whether information is

accurate and reliable. out who is supporting this
campaign.

e—

Join the conversation

Tweets by @Medislitireland Tweets by @zu_Medialit Tweets by @amigisEu

& Medialiteracylreland Retweeted & Disinformation & Media Literacy in the EU & ALL DIGITAL Retweeted

. Brian O'Neill
(@BOMellTUDublin
Reuters Digital News Report launched
today. “Shift fo WhatsApp has implications
beyond private messaging”
via @irishTimesirishfimes.com/opinion/shift-

media.eu

(@MedisEu

Insights about digital news consumption in
38 countries .

The 20119 Digital News Report is online.
Congrats
@nisj_oxfordireutersinsiitute. politics ox ac.u
Kifrisj-review/di.. #DNR19 #media #rust
#oumalism #pivot_to_paid

Digital SingleMarket &

@OSMeu

The Digital Assembly 2019 will be
felevised.

Join the discussion at #DA41%eu fomorrow,
#LIVE from Bucharest on:
@#Digital4Planet

Y #Digital4Leadership
igitaldJobs
RJé#DigitalaC: .

2508


http://www.bemediasmart.ie/




LIBRARIES

>

\ The L1BRARY ASSOCIATION 0f [RELAND

)}

20| ‘Be Media Smart’ campaign

C1 NEWS

Library Association of Ireland
(LAI) approached by MLI in
December 2018

LAI Literacies Committee

All library sectors in Ireland
supported the campaign

Be Media Smart support -
posters, social media, website

Fundamental role



LIBRARIES

HOW TO SP' T FAKE NEWS

e?
h
CONSIDER THE SOURCE

Click away from the story to investigate
the site, its mission and its contact info.

4

CHECK THE AUTHOR

Do a quick search on the author. Are
they credible? Are they real?

CHECK THE DATE

Reposting old news stories doesn’t

CHECK YOUR BIASES
Consider if your own beliefs could
affect your judgement.

mean they’re relevant to current events.

READ BEYOND

Headlines can be outrageous in an effort
to get clicks. What’s the whole story?

III

SUPPORTING SOURCES?

Click on those links. Determine if the
info given actually supports the story.

ISIT A JOKE?
If it is too outlandish, it might be satire.
Research the site and author to be

@.’

ASK THE EXPERTS

‘Critical thinking is a key sKkill In
media and information literacy and
the mission of libraries is to educate
and advocate its importance.
Discussions about fake news has led
to a new focus on media literacy ...
and the role of libraries and other
education institutions in providing
this’ (IFLA, 2020)



Significant nationwide campaign /
international attention

Estimated 140 DAYS of
voluntary effort by over 30 MLI
members

Limited funding



LESSONS

-

Longer planning period
required

Earlier coordination with key
partners

More coordination of social
media activity

Evaluation framework and
activity capture mechanism

Develop a ‘campaign tool-kit’
Joined-up approach crucial

Next campaign - Spring 2020



BMS COVID19

BE MEDIA SMART_

COVID19 Resources

* The World Health Organisation

The coronavirus outbreak has sparked what the World Health Organization is calling an
"infodemic" which prompted the WHO to develop the EPI-WIN programme to make sure the facts
about COVID 19 are communicated to the public.

WHO Resources

The World Health Organisation @WHO have partnered with WhatsApp to create a new
information resource for covid-19. Add the number +41 79 893 18 92 to your phone and message
it on whatsapp saying "Hi". The Q&A section is particularly useful.

* Countering false information

We all want to do our bit when it comes to countering false information, but what if it is someone
we know who is sharing false information? Medlia Literacy Ireland have put together some helpful
tips for addressing the spreading of false information even if it comes from those close to us.

View tips

Campaign rerun on TV, radio &
online

Promoting the importance of
reliable information

Support from MLI members
Ongoing - ‘misinformation

costs lives’ (World Health
Organisation, 2020)

AR ™



‘Media literacy ... addresses the
needs of all ages. Media literacy is
also a tool empowering citizens as
well as raising their awareness and
helping counter the effects of
disinformation campaigns and fake
news spreading through digital
media’ (European Commission, 2019)


http://www.medialiteracyireland.ie/

CONTACT
US

Web:
medialiteracyireland.ie
bemediasmart.ie
libraryassociation.ie

Twitter:
@Medialitlreland
@LAlonline
@philrusty
#bemediasmart


http://www.medialiteracyireland.ie/
http://www.medialiteracyireland.ie/
http://www.bemediasmart.ie/
http://www.bemediasmart.ie/
http://www.medialiteracyireland.ie/
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