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BE MEDIA SMART: NEW
PUBLIC AWARENESS
CAMPAIGN LAUNCHED

In Trending

‘Be Media Smart’ campaign launched to coincide with European Media Literacy Week
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£8% of Europeans say they come across fake news at least once a week.

bBe Media Smart has been devised by Media Literacy Ireland (MLI), & network of volunteer
members working together to empower people to make informed media choices.

Campaign urges
public to be
‘media smart’

Dan Buckley

A new public awareness
campaign launched to co-
incide with European Media
Literacy Week (18-22 March)
has been unveiled to encour-
age people of all ages to
check that information they
see, read or hear across any
media platform is reliable.
Evidence cited by those
leading the campaign shows
that 83% of Europeans think
so-called fake news — a term
popularised by US President
Donald Trump — is a threat
to democracy. A further 63%
say they come across fake
news at least once a week.
The Be Media Smart
campaign is designed to help
people recognise unreliable

Be Media Smart has been
devised by Media Literacy
Ireland (MLI), a network of
volunteer members working
together to empower people
to make informed media
choices.

The campaign advises
media consumers to:

M Read more than the head-
line. It won't give you the full
story.

B Don't assume that a pic-
ture or photo is giving vou
the whole story.

M Just because information
goes viral doesn’t mean it’s
accurate,

B Think carefully about
what the information is for.
B Consider yvour own biases.
W See if the information is

being reported anywhere |
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them with the skills to evaluate content across all platforms.
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Use these tips to help y
ether information is

Join the conversation

Tweets o guedaitieland

[ Medialiteracylratand Retwestad
. Brian O'Neill
@BONeilTUDublin
Reuters Digital News Report launched
today. “Shift fo WhalsApp has implications
beyand prvate messaging”

.. E@Mediaktireland? #BeMediaSmart

Help Resources Supporting Members Media Literacy in Europe Media Literacy Ireland

Resources Supporting Members Meiia Literacy in Europe  Media Literacy Ireland

Help Resources SupportingMembers  Media Literacy in Europe  Media Literacy Ircland

THINK_

BE MEDIA SMART using these
resources from around the web.

Tweets oy @su_wedsin

@ Disinformatian & Media Literacy in the EU

Retueeted
media.eu

b @MedisEu

Insights about digital news consumption in
“The 2019 Digital News Repart is online.
Congrals
@ris]_oxfordireutersinstitute. politics.ox ac.u
Kirisj-reviewidi.. #DNR19 #media #trust
#ournalism #pivet_to_paid

CHECK_

It's always good to ¢ < where
your information comes from. Find
out who is supporting this
campaign.

Supporting Members —

Tweets o gaoigezy

@& ALL DIGITAL Retwastad
Digital SingleMarket &
@DSMau
‘The Digital Assembly 2019 vill b
televised.
Join the discussion at #DA19eu tomorow,
#£LIVE from Bucharest on
igital4Planet

# bemediasma
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Every day we have to make
choices. From what we
want to eat, to what we
want to wear, what we want
to listen to right through to
who we want to represent
us in public office.

To make good choices, we need
reliable information. The Be Media
Smart campaign has been
developed by Media Literacy




The future — continuing the campaign

Become a member by emailing medialiteracy@bai.ie

Participate by volunteering to serve on our working groups and
steering group.

Support the spring 2020 ‘Be Media Smart’ campaign with events
and public-facing support.




Working Together

DOUR PUBLIC LIBRARIES 2022  INSPIRIMG, CONMECTING AND EMPOWERING COMMUMNITIES

2. Strategic Programme - Learning and Information

Public libraries support and facilitate learning, provide access to information and support

the acguisition of new skills. These services are available to every member of the community
through their local library branch. Providing access to information and guiding individuals in their
information seeking is a central role of the library service. The library team are expert guides and
can ensure that information accessed is appropriate, relevant and supports users pursuing lifelong
learning, job and business advice and healthy living.

LIFELONG LEARNING

The public library is ideally suited to support ongeing learning in literacy, including digital literacy,
through the provision of programmes and access to essential information and communications
technology. The library can contribute significantly to the lifelong learning aspirations of users
through the provision of both formal and self-guided courses.

The age profile in Ireland is changing. For example, the proportion of pecple in Ireland aged
65 years and over is expected to increase to 20% of the population between now and 2036°.
Lifelong learning provides significant benefits for an ageing population, resulting in improved
guality of life, not just for the individuals, but also for the people around them.

We will -

B S creain oo i ravon at
local partners.




ME
beme
library:

Twitter:
@Mediali

@LAlonline
@philrusty
#bemediasmar



http://www.medialiteracyireland.ie/
http://www.medialiteracyireland.ie/
http://www.bemediasmart.ie/
http://www.bemediasmart.ie/
http://www.medialiteracyireland.ie/

QUESTIONS?

STOP

bemediasmart
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