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What is media literacy?

The Skills, Knowledge and Understanding to:

Access Understand Create
Navigate Read Produce
Control Deconstruct Distribute
Regulate Evaluate Publish




Media Literacy

Media Literacy is about being able to access all media
- from radio to social networks, from digital TV to
the printed press and the most recent mobile
devices - to fully exploit their potential and to use
them in a critical, active and creative manner.This
is a fundamental part of our basic entitlement to
full citizenship and democratic participation.
Media literate citizens will have a higher degree of
freedom because they will be able to choose and
evaluate their sources and actively participate in
the information society.

Fact Sheet on Media Literacy
European Commission Audiovisual Media Policies



Audiovisual and Media Policies
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Media Literacy
Media Literacy Media Literacy
Expert Group - -
Media Literacy
Activities and
Programmes
Communication Media literacy is the ability to access the media, to understand and to critically evaluate different
aspects of the media and media contents an to create communications in a variety of contexts.
Consultation

Media literacy relates to all media, including television and film, radio and recorded music, print media, the

Studies Internet and all other new digital communication technologies. It is a fundamental competence not only for

Global the young generation but also for adults and elderly people, for parents, teachers and media professionals.
oba

The Commission considers media literacy as an important factor for active citizenship in today's information
Perspective society.

Media literacy: do people really understand how to
make the most of blogs, search engines or
interactive TV?

"In a digital era, media literacy is crucial for achieving full and active citizenship," said
Information Society and Media Commissioner Viviane Reding. "The ability to read
and write — or traditional literacy — is no longer sufficient in this day and age. People
need a greater awareness of how to express themselves effectively, and how to
interpret what others are saying, especially on blogs, via search engines or in
advertising. Everyone (old and young) needs to get to grips with the new digital world
in which we live. For this, continuous information and education is more important
than regulation."



Grunwald Declaration -UNESCO

We live in a world where media are omnipresent: an increasing number of people spend a
great deal of time watching television, reading newspapers and magazines, playing
records and listening to the radio. In some countries, for example, children already spend
more time watching television than they do attending school.

Rather than condemn or endorse the undoubted power of the media, we need to accept
their significant impact and penetration throughout the world as an established fact, and
also appreciate their importance as an element of culture in today’s world. The role of
communication and media in the process of development should not be underestimated,
nor the function of media as instruments for the citizen’s active participation in society.
Political and educational systems need to recognise their obligations to promote in their
citizens a critical understanding of the phenomena of communication.

Grunwald, Federal Republic of Germany, 22 January 1982
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The protectionist paradigm

“the flood of information stimuli and
exhortations conveyed by sound and image by
which the pupil is assailed outside the school
through posters, cinema, television, strip
cartoons, radio and popular songs .

Primary Curriculum Handbook 1971



The participation paradigm

“It involves the active involvement of children in
learning process that is imaginative and
stimulating. Its overall vision is to enable
children to meet with self-confidence and
assurance the demands of life both now and

in the future”

The Primary School Curriculum 1999



